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Get free support  —
schedule Office Hours
Meet one-on-one with a digital listing consultant. 

● Get help verifying your listing(s) 

● Get assistance adding your business to Google, 
Yelp, TripAdvisor, Apple, or Bing

● Get recommendations for optimizing your free 
digital listing

● Get support with roadblocks 
FREE | UNLIMITED | AVAILABLE NOW

Scan 
this 
Cod
e



TENNESSEE PROGRAM:
SUPPORTING SMALL COMMUNITIES

For the last five years Miles has 
supported Tennessee Department of 
Tourism’s Rural Tourism & Destination 
Development Team. 

» Worked with 45 Tennessee counties.

» Audited over 5,000 Tennessee small 
businesses across these markets.

» Discovered opportunities to further 
support small businesses with access to 
training materials.

Destination Optimization Program 
Counties (2021–2025)



Agenda
What 
You’ll 
Learn

1. What is a Google Business Profile?
Understand what a GBP is, why it’s important for 
businesses and where they appear.

2. Claim and verify your business
Learn how to verify your GBP and how to claim your 
business on other top platforms.

3. Optimize your listings for search
Make it easier for algorithms, AI and potential 
customers to find your business.

4. Tools, Training Resources and Support
Get access to free tools and video training through 
Tennessee Department of Tourist Development



Google Business Profile Basics 
What are they? Why are they important

 and where are they seen online?

X



GBPs 
The Source 
of Google’s 
Content

A free listing
This listing helps people find 
your business online. They may 
be searching for you directly or 
looking for a product or service 
(discovery).

Shows your info
Helps customers learn about 
your business and get 
information like hours and 
services. 

You can and 
should manage it
Control your presence online 
and make sure customers are 
getting accurate information. 



What is a Google Business Profile? »
Business Profiles help 
customers discover: 
● Business Hours 
● Products and Services
● Location and Directions 
● Rating & Reviews 
● Photos & Videos 
● Bookings & Reservations



Where does GBP information come from? »
This information comes
 from several sources:
● Business owners that have verified 

their business with Google
● Customers that contribute business 

information, photos, reviews and more
● Publicly available data on the internet
● Content licensed from third parties



You may already 
have listing…

and it might be the 
first thing customers 
see when searching 
for your business 
online.

Why Google Business Profiles are important»



Business Profiles 
Power Google 
Search Features 
& AI Tools.

WHY DO BUSINESSES NEED A GBP?



GBPs drive local discovery»

Google Business Profiles source content on Google 
Search and Google Maps, including the Local Pack. 



It’s much more 
than a map.

Google reports 
local search 
delivers over  
4 BILLION 
direct connections 
for businesses 
every month. 



This is the “Local Pack.” 

The Local Pack can be seen in Google Search 
and Google Maps. It’s a list of businesses that 
appear at the top of search results when users 
are discovering businesses like “nearby 
restaurants.” 

GBPs influence your visibility and ranking in 
the Local Pack and it’s based on three factors.

GBPs influence rankings online»



How the “Local Pack” works»

DISTANCE

RELEVANCE PROMINENCE





Links to GBPs 
are also built into 
AI answers.
In an interview with Google’s VP 
of Product, it was revealed that 
that Google Business Profile data 
is eligible for—and actively used 
in—AI-powered 
recommendations.

https://ppc.land/google-reveals-how-ai-decides-which-businesses-get-recommended/?utm_source=chatgpt.com


Here are key insights from an analysis of 
over 140 million search results. 

● AIOs appear on 21% of all keywords.

● 99% of AIOs appear on Informational 
keywords

● AIOs appear on 46% of 7+ word queries

● AIOs appear for 57.9% of all question 
queries

How often do AI Overviews (AIOs) appear?»

Source: https://ahrefs.com/



Up-To-Date 
Profiles are: 

2.7X  more likely to be
considered reputable.1

70%  more likely to 
attract location visits.1

50%  more likely to 
lead to a purchase.1

(1) Ipsos research: Benefits of a complete 
listing 2017

Updating your 
Google listing
Why it 
Matters



“Fully populated, verified 
profiles surface 80% more 
often in search"

Birdeye, State of Google Business Profile 2025

https://birdeye.com/blog/state-of-google-business-profiles/


Your Mission:
Create a consistent & complete 
presence across platforms

How can businesses stay visible?»



Your Advertising

Your Social 
Channels

Your 
Website

Meet the travelers where they are.
Bing

DMO Sites
TNVacation.co
m Yelp

 OTAs (Viator, 
Booking.com, 
etc.)

Apple Maps

GOOGLE

TripAdvisor

YouTube

AI Tools 

http://tnvacation.com
http://tnvacation.com


Where will you make your first impression?»
GOOGLE: Powers Gemini; #1 website in the world by traffic.

TRIPADVISOR: #1 Travel & Tourism website in the US.

BING: Powers Copilot; Default search engine for Windows Edge.

APPLE MAPS: Powers Siri; Default mapping app for Apple products.

YELP: Powers local reviews across platforms like Yahoo and Apple Maps. 



What do audit results 
look like in Tennessee?



65%
of the market is 

complete on 
Tripadvisor

82%
of the market 
is complete 

on Bing

13%
of TN businesses 
audited had no 
Google listing 

To date, we’ve audited more than 5,000 businesses in Tennessee’s rural counties. 

TENNESSEE RESULTS



28%
are not verified 
with Google or 

need re-verification

13%
of TN businesses 
audited had no 
Google listing 

TENNESSEE RESULTS

To date, we’ve audited more than 5,000 businesses in Tennessee’s rural counties. 



34%
of Google listings 

audited were 
incomplete 

28%
are not verified 
with Google or 

need re-verification

13%
of TN businesses 
audited had no 
Google listing 

TENNESSEE RESULTS

To date, we’ve audited more than 5,000 businesses in Tennessee’s rural counties. 



Google Verification
How to get control of your listing

X



Claiming a Google Business 
Profile is the first part of a 
two step process. 

You must claim then verify 
a profile to gain full access 
to all of the tools and 
features available for free.

»

GOOGLE VERIFICATION



Before a business owner can claim 
their Google Business Profile, they 
need to have a Google Account.

»

GOOGLE VERIFICATION

You can:
● Register an existing email

name@yourbusiness.com

● Create a Gmail account
yourbusiness@gmail.com

https://support.google.com/mail/answer/56256?hl=en


GOOGLE VERIFICATION

Claiming the Google 
Business Profile is the first 
step. 
Start at Maps.Google.com 
and find your listing, click 
on the claim icon.

»



GOOGLE VERIFICATION

Click “Manage Now”»



GOOGLE VERIFICATION

» Verification options 
include phone, email, 
and video.
You may not have an 
option. Today, video is the 
most common method.

⚠You must be able to receive calls or text for phone verification.



GOOGLE VERIFICATION

Here are some 
common roadblocks.

»

1. The wrong number is listed.
2. The business phone has an automated 

directory. 
3. The business is a service area business. 

⚠Video verification can be difficult. Use our guide to verification.



GOOGLE VERIFICATION

Verification must be 
approved before you can 
unlock GBP features and 
edit your profile.
This is a security measure 
that Google uses to prevent 
unauthorized changes.

»



BING VERIFICATION

Visit BingPlaces.com to 
get started.

»

1. Instantly verify with Bing if you 
have a verified Google listing.

2. Import your GBP or manually 
verify your Bing Places listing.

http://bingplaces.com


BING VERIFICATION

ℹ Verification methods on Bing include call, text, email and mail; mail can take 5-6 days. 



Don’t Forget
Other 
Profiles

● Tripadvisor Owners Center: If your business qualifies 
for a listing, visit tripadvisor.com/owners. Verify using a 
phone or credit card (no charge). 

● Yelp for Business: Visit business.yelp.com to claim a 
listing. Verify phone call, SMS text or email.  

● Facebook Page (Meta): Visit 
facebook.com/business/tools/facebook-pages  to 
create a page. Verification is optional and unlocks 
additional tools.

● Apple Maps Connect: Visit businessconnect.apple.com 
and verify by phone or official documentation like a 
utility bill. 

https://tripadvisor.com/owners
https://bingplaces.com/
http://business.yelp.com
https://bingplaces.com/
http://facebook.com/business/tools/facebook-pages
https://businessconnect.apple.com/


Take control of your digital identity»
✅ Avoid creating a duplicate. Search for your business before add a new listing. 

✅ Claim your listing. This is the first step to manage your brand on Google.

✅ Show that you are authorized. Complete verification. If you get hung up, you can 
create a ticket. Video verification can be complicated, so take it slowly. 

Encounter a roadblock? 
Get free support from an expert.

More in the  
Online Library
Maximize Exposure Online 
With Google Business Profiles

Lesson 2 - Claiming & Verifying 
a Google Business Profile

✅ Make sure information is consistent. Find your 
business on major platforms and make sure 
information is accurate and aligns with your Google 
Business Profile. 

https://support.google.com/business/gethelp?sjid=16377642879964970693-NA&utm
https://calendly.com/milespartnershipgoogledmo/tn-office-hours
https://academyfortourism.com/tennessee/
https://academyfortourism.com/tennessee/


Optimizing Your Listing for Search
Help algorithms and customers find you.

X



ACCESSING YOUR INFORMATION
Search for your Business Profile in Search or Google Maps
Select “Edit profile”



How to update your 
profile: Four key steps.



Key Steps to Get Started

#1 - Keep critical data current 
& consistent.
● NAP consistency is a key local 

search rank factor - Name, 
Address, Phone. 

● Check your map pin location 
on Google & Apple.

● Google now let’s you add your 
social links.



Your most recent social 
media content is featured 
under the “Updates from” or 
“short videos” section when 
users search directly for 
your business. 

NEW!Key Steps to Get Started



#2 - Hours and “open now” are 
the most frequent searches.
● Remember to update when you 

make seasonal changes.
● Platforms may alert customers to 

how long it has been since hours 
were last updated.

Key Steps to Get Started



#2 - Update Hours
● Open with no main hours will not 

show specific hours in your public 
profile

● Use Temporarily closed if you 
close seasonally and will reopen 
in the same location 

● Use Detailed hours for specific 
services like “brunch” or “access”

Key Steps to Get Started



» Hours and “open now” are 
the most frequent searches.
44%  have visited closed locations as 
a result of inaccurate business hours 
within the past year. - Yext

73%  indicated that they are unlikely 
to return if it’s listed as open online but 
is closed upon arrival. - Yext

https://investors.yext.com/news-events/press-releases/detail/32/yext-research-finds-that-nearly-half-of-u-s-consumers?utm_source=chatgpt.com
https://investors.yext.com/news-events/press-releases/detail/32/yext-research-finds-that-nearly-half-of-u-s-consumers?utm_source=chatgpt.com


● Google shows a warning if your 
holiday hours are not positively 
confirmed by you 

● This is also a tool for other special 
circumstances that impact your 
hours - 365 days a year!

Key Steps to Get Started



#3 - Create a strong 
description.
● Leverage target SEO keywords
● Focus on your unique experience 

& story to set your business apart 
from the competition.

● AI can help!

Key Steps to Get Started



#4 - Maximize categories, 
attributes & menus for relevance
● Attributes tie directly to filters & 

search options on these platforms. 
These can include:

○ Accessibility
○ Cuisine & menu items
○ Diversity
○ Vibe & features

● Check back regularly for new options.

Key Steps to Get Started



Take control of your digital identity»
✅ Update business information. Verify that the location is correct, add social links, 
update business hours, etc. 

✅ Optimize your description. Write a keyword rich description that tells you story 
and is informative. Let customers know what you offer. 

Encounter a roadblock? 
Get free support from an expert.

More in the  
Online Library
Maximize Exposure Online 
With Google Business Profiles

Lessons 3-5

✅ Add categories and attributes. Boost your visibility 
by selecting tags that are relevant to your business 
and highlight your offerings.

https://calendly.com/milespartnershipgoogledmo/tn-office-hours
https://academyfortourism.com/tennessee/
https://academyfortourism.com/tennessee/


Tools, Training Resources + Support
Free opportunities for TN Businesses

X



Online
Toolkit

ЙOnline Toolkit Access easy-to-follow video tutorials & 
downloadable guides created specifically for busy business 
owners tennessee.academyfortourism.com.

http://tennessee.academyfortourism.com


Access the training academy now 
and receive custom content made 
just for Tennessee.

Training includes:
● Short, on-demand videos

● One page pds with clear steps

● Helpful quick links - like Google 
Support

No login required. Start 
learning today.

ABOUT THE TOOLKIT



Request a report card»

Here's another program perk. TN businesses 
can request a free customized report card. 

ʷ Report cards offer personalized insights 
to help each business strengthen their 
digital presence on across major platforms.



Resources
Office 
Hours

ԕ Access to Experts Get free personalized guidance from 
specialists who speak your language, and tackle your challenges

TN businesses are already signing up!

● Falcon Rest Mansion & Gardens
● Vibrant Synergy
● Pennine Gardens, LLC
● Renasant Convention Center
● Clay County Courthouse & 

Museum

“...It was so nice to have someone 
meet for a bit, give some actionable 
tips on an area I don't know a ton 
about, and not expect to be pitched 
for a consulting gig.”

- Office Hours Participant



What’s Next? 

Maximizing Exposure for Your Google Business Profile
Join us on Feb 4th 2pm ET/1pm CT



Questions?


